E-business Targets / Learning Outcomes

The module is an introduction to the basic concepts of e-business and e-commerce, including presentation and discussion of the strategies and technologies involved. It discusses basic concepts of e-commerce, discusses and explains theoretical and practical issues of conducting business over the internet and the Web, and presents methods for evaluating user needs. Topics covered include: E-business Infrastructure, Selling and Marketing on the Web, Web Server Hardware and Software, Business-to-Business strategies, Virtual Communities, Web Portals, E-commerce Software, Payment systems, Security and User Experience.

Profile

Lecturers: Dr George Magoulas and Dr Roger Johnson

Pre-requisites: None

Course Duration: 1 x 3hr lecture per week for 11 weeks (1 term)

Aims
The aim of this module is to present and discuss concepts and challenges of e-business, including a balanced coverage of both the technical and the management (operational, tactical and strategic) aspects of successful e-business. It covers business strategies, and technologies involved in the design and deployment of business on the internet and World Wide Web.

On completion of the course, students should be able to:

· discuss modern computing infrastructures from the perspective of the internet and organisations

· discuss and explain theoretical and practical issues of conducting business over the internet and the Web

· reflect on general principles revealed through practical exploration of specific tools, techniques and methods in e-business.

Assessment

One two-hour written examination (65%) and a 4000-word essay (35%). 
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